Willingness to pay

he findings suggest even at this early stage that many businesses

would at least consider paying towards activities which address their
highest priorities. Over two-thirds (69%) of respondents indicated that
they would be willing or, at least, willing to consider paying towards
action to market and promote the town’s businesses to encourage
residents to use the town. Almost as many expressed willingness to
pay, or consider paying, towards actions to enhance the appearance
of the town (67%), to market and promote the town's businesses to
visitors (62%), or take action to promote a safer town centre (60%).

These results are very promising for the development of a BID. They
demonstrate a common set of priorities across the business community
and an interest, at the very least, in considering how their payment
into a BID might be an effective way to address their priorities.

If you would like to see the full survey report and analysis please
contact us.

Willingness to pay to address highest priorities
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Setting out a
BID Proposal

The next step will be the public
presentation of an outline BID
Proposal scheduled for:

5.30pm Wednesday
17 January 2018
at Colne Town Hall.

Please note the date and have
your say on this important
initiative.

COLNE

BID

Contact us: manager@colnebid.co.uk
Further details at: www.colnebid.co.uk
Facebook and twitter @Colne_BID

Supported by Pendle
Borough Council
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> LATEST UPDATE ON WORK TO DEVELOP A BUSINESS IMPROVEMENT DISTRICT FOR COLNE
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Follow us on Facebook and twitter @Colne_BID

ISSUE 1

We’re a growing group of local business owners
and managers in Colne who are leading
a project to develop a Business Improvement
District (BID) for the town. We’re determined to
ensure that Colne thrives now and in the future as
a place where people will come for their shopping
and services, as well as their entertainment and
leisure. We believe the development of a BID for
the town will provide the means for businesses of
all sizes to act collectively, to pool resources, and
develop projects and services that will benefit our
town.

Those involved to date includes:

Matthew Eyre > Colne Tyre Centre

Graham Wharton > Graham’s Poultry

Emma Cornish > Co-op Food

Peter Jagger > Stell’s Famous Pet Store

Philip Heyworth > JD Engineering

Mark Bateman > The Book Shop

Ashley Sutcliffe > Live Like the Boy

Cllr. David Clegg > Pendle Council

Cllr. Sarah Cockburn-Price > Colne Town Council
Cllr. Mohammed Igbal > Pendle Council.

We’d like more business owners and managers to
get involved - it’s a great opportunity to release
the town’s potential and really make things
happen!
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Listening to you

he development of a BID proposal takes several months. It involves

speaking and listening to business owners and managers in the
town, to inform and disseminate information about BIDs and to listen
to your concerns, your ideas and your priorities for action.

In May 2017, we distributed a leaflet door-to-door, to introduce the BID
concept and to encourage business owners and managers to consider
developing one for Colne.

Business Improvement Districts can be a very useful tool, already
in use in over 280 locations across the UK including several towns
of similar size and characteristics to Colne. This includes Kendal,
Ulverston, Skipton, Otley, Northallerton. Details of all these BIDs can
be found online.

In June 2017, we invited Chris Kolek, as our BID Adviser, to hold an
open meeting to describe the process for establishing a BID and to
address any questions. This event kick-started a conversation that is
ongoing, about the future of Colne and how a BID might be able to
help.

During August and September 2017, we distributed a questionnaire to
each of the business premises in Colne, as part of a survey which was
also made available online.

The survey had a clear purpose to inform, shape and focus what a
Business Improvement District (BID) for Colne should address from the
perspective of those running businesses and organisations in the town.

A total of 74 completed surveys have been received. This represents
over a quarter (27%) of the business premises surveyed and the results
provide a clear steer on what any BID proposal should seek to address.

Business Improvement
Districts can be a very
useful tool, already in use
in over 280 locations across
the UK including several
towns of similar size and
characteristics to Colne.

Your priorities, your BID

he survey revealed the challenges that businesses face and the
actions you’d like to see to improve trade and commerce in Colne.

Keeping the number of empty units to a minimum was most often cited
as ‘high priority’ (86%), followed by reducing the costs of running
a business (71%), enhancing the appearance of the town (69%),
marketing Colne to residents (66%), marketing Colne to visitors (61%)
and promoting a safer environment for staff, customers and visitors

(51%).

Having established the priorities for action, the survey then tested
attitudes towards paying into a BID (where funds would be ring-
fenced) to get these priorities addressed.

The survey asked what actions are businesses willing to pay for, or at
least willing to consider paying for. This question is important when
considering a Business Improvement District, as businesses would be
asked to support a compulsory levy as part of the BID proposal.

Highest priorities forimprovementidentified by Colne's businesses

Marketing & promoting Colne to residents of the
local area
Marketing & promoting Colne to day visitors and
tourists from further afield
Encouraging more visits to Colne by offering
discounted ticket charges on buses and trains
Expanding the number and range of events,
festivals and entertainment in Colne
Promoting a safer environment for staff, customers
and visitors
Keeping the number of empty shops and units to a
minimum
Support, advice and training to improve the
viability of businesses in Colne
Reducing the costs of running a business in the
town
Enhancing the overall appearance of the town for
residents and for visitors
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86%

Keeping the number of empty
shops and premises to a
minimum.

69"

Enhancing the appearance of
the town.

66%

Marketing and promoting Colne
to local residents.




